
AUDIENCE
QRCA Members: Experienced, independent research consultants
in over 20 countries. The Spring 2009 issue was sent to 975
members. New members join each month.

Research Buyers: QRCA offers complimentary subscriptions
to research buyers around the world, helping them stay current
on the latest in qualitative research. Interested individuals
and companies request to be added to this list each month.
This list currently includes over 700 individuals.

This insightful resource contains over 80 pages. Editorial
content keeps the audience updated on important new tech-
nologies, industry issues, and the latest news and develop-
ments geared specifically for the qualitative field.

DIGITAL EDITION
The magazine is also available online. This searchable format
maintains all advertising from the original print version. Any
visitor can view current or archived issues online through the
QRCA website. Click here to view the digital edition.

TOTAL CIRCULATION
2000+

CALL US TODAY AT

615-790-3718

Don’t miss this opportunity to get in front of
this target group of research professionals.

• Abbott
• American Girl
• Bath & Body Works
• Bank of America
• Colgate-Palmolive
• Delta
• Detroit Free Press
• Disneyland
• Domino’s
• Eli Lilly
• General Motors
• Heinz
• Home Depot
• JD Power & Associates
• Kraft Foods
• L’Oreal

• Mary Kay
• Microsoft
• NASCAR, Inc.
• Nissan
• OnStar
• Pepsicola
• Proctor & Gamble
• Sony Eletronics, Inc.
• Starbucks Coffee Co.
• Target
• The Clorox Company
• Wm Wrigley Jr. Co.
• Wyeth
• XM Satellite Radio
• HBO
• PetSmart

A SAMPLING OF THE 700 RESEARCH BUYERS
WHO SUBSCRIBE TO QRCA Views

This is a sample of QRCA Views Buyer’s List. This
list currently includes individuals in a market
research function at these and 700 other companies
around the world.

http://www.mydigitalpublication.com/publication/?i=14019


FULL PAGE AD

4X 1X
Black & White: $1,042 $1,100
Color: $1,392 $1,450

2/3 PAGE

4X 1X
Black & White: $888 $932
Color: $1,238 $1,282

1/2 PAGE — Island

4X 1X
Black & White: $753 $794
Color: $899 $926

1/2 PAGE — Horizontal

4X 1X
Black & White: $642 $677
Color: $992 $1,027

1/3 PAGE — Vertical or Square

4X 1X
Black & White: $549 $576
Color: $899 $929

BUSINESS CARD — Vertical of horizontal

4X 1X
Black & White: $211 $223
Color: $561 $573

All color prices are for full color. Call for rates on 1-color.

DIGITAL EDITION ADVERTISING

Sponsorships are also available for the online edition of the
magazine. Click here for details.

PREMIUM POSITIONS:

Back Cover: Additional $166
Inside Front Cover: Additional $138
Inside Back Cover: Additional $138
Double Page Spread: Additional $248
Power Page Spread: Custom

AD DESIGN

Leading Edge can design your ad at an affordable rate.
Give us a call for details.

Full Page

1/2 Page
Horiz.

Business
Card Vert.

Business Card
Horiz.

1/3 
Vertical

1/3 
Page

Square

Digital 
Edition

1/2 Page
Island

CALL LEADING EDGE TODAY AT

615-790-3718

mailto:cynthia@leadingedgecommunications.com


SPACE
SIZE

WIDTH
(in inches)

DEPTH
(in inches)

Full Page* 8 3/8" (8.375") 10 7/8" (10.875")

Power Page, Left* 7 5/8" (7.625") 10 7/8" (10.875")

Power Page, Right* 8 1/4" (8.25") 10 7/8" (10.875")

2/3 Page 4 7/8" (4.875") 9 7/8" (9.875")

1/2 Page Island 4 7/8" (4.875") 7 11/16" (7.66")

1/2 Page Horiz. 7 3/8" (7.375") 4 15/16" (4.937")

1/3 Page Vert. 2 1/4" (2.25") 9 7/8" (9.875")

1/3 Page Sq. 4 7/8" (4.875") 4 15/16" (4.937")

Bus. Card Vert. 2 1/4" (2.25") 4 15/16" (4.937")

Bus. Card Horiz. 4 7/8" (4.875") 2 1/4" (2.25")

TECHNICAL SPECIFICATIONS

PDF (Portable Document Format) is the required file
format for QRCA Views. PDF files must be created with
Acrobat Distiller 4.05 or higher.

• Scanned images must be high resolution (300 dpi
preferred), saved as CMYK or Grayscale (no RGB or
JPEG graphics) as a TIFF or EPS.

• All fonts must be embedded in the PDF and be Type
1 or 3 — No Truetype.

• All PDFs must be high resolution/press optimized.
• Files must be 100% size, no rotations.
• Supplied color lasers will be used as a “guide for

color” only.
• Files submitted electronically must be submitted on

one of the following forms of removable storage
media: CD or DVD. Ads can be emailed or uploaded to
our FTP site using the instructions below.

• We CANNOT accept graphics in InDesign, Pagemaker,
Power-point, PC-only programs (i.e., Corel Draw,
Microsoft Word), Freehand, Photoshop CS3 / CS4 or
Illustrator CS3 / CS4.

FTP SITE INSTRUCTIONS

http://leadingedgecommunications.com/files
• Username: leupload
• Password: upload2le
• Go to bottom of page to upload files link. Please,

email your Account Executive what your ad is named
on the site and name of publication.

IMPORTANT:
Any ads that do not meet the specifications will be charged
$125 per hour to create. If re-sizing, re-formatting or any
manipulation is necessary the client will be billed $95
per hour.

SEND MATERIALS TO

Leading Edge Communications, LLC

ATTN: Publisher
206 Bridge Street
Franklin, Tennessee 37064
Phone: (615) 790-3718 • Fax: (615) 794-4524

VIA eMAIL
Views@LeadingEdgeCommunications.com 

IMPORTANT DEADLINES & ADVERTISING TECHNICAL SPECS 

Ads submitted for placement
MUST follow these guidelines:

IMPORTANT For Full Page Ads:
• Bleed size: 8.875” x 11.375” 

(for full page ads; 1/4” on all sides)
• Trim size: 8.375” x 10.875”
• Live area: 7.625” x 10.125” 

(vital copy must remain 3/8” from trim size)

1/3 Page Sq.

1/2 Page IslandFull Page 2/3 Page 1/2 Page Horiz.

Bus. Card Vert.1/3 Page Vert. Bus. Card Horiz.

*ONLY FULL PAGE ADS BLEED.

AD SPECIFICATIONS

2009
ISSUE

INSERTION
DUE

MATERIALS
DUE

Fall 2009
(CONFERENCE) 6/11/09 6/12/09

Winter 2009 10/1/09 10/2/09

Spring 2010 TBD TBD

Summer 2010 TBD TBD

DEADLINES

http://leadingedgecommunications.com/files/index.php
mailto:views@leadingedgecommunications.com

